
Digital Storytelling for Advocacy:
Using Social Media Videos 
to Advance Health-Based 
Drug Policies



About Broken No More
Our mission is to provide support and guidance to those who
have lost a loved one due to substance use, and to advance
the effective treatment for addiction/substance use disorder
including increased access to medications for opioid use
disorder (methadone and buprenorphine). 

Broken No More supports the implementation of drug policies
based on public health, harm reduction, and science, while
opposing the punitive policies of the failed war on drugs.



What & Why
Recording 1- to 2-minute face-to-camera social
media videos to advocate for health-based drug
policies using your story. 

To advocate for health-based policies over
criminalization and counter existing misinformation. 

Purpose is twofold: For Broken No More’s upcoming
campaign and future advocacy opportunities



What

Broken No More’s 
Campaign 

Target Audience

Tagline/Slogan

Call to Action

When

Advocacy campaign to push
back on punitive drug laws,
particularly drug-induced
homicide laws 

Parents, family members, friends
who have lost someone to overdose

Families support health, not
punishment. 

Sign our letter to lawmakers
(state and federal)  

Launching the week of Nov. 17 



Ways to tell and structure your
story for advocacy
How to set up and record from
your phone 
Practice time in breakout groups

What We’ll Cover Today



Your voice as someone who has lost a loved
one to overdose is powerful and it matters.

Why You?

“Our research shows the most effective messengers for
general audiences on this topic are law enforcement,

health professionals, and parents who have lost children
to substance use-related issues.”

Drug Policy Alliance



Example
Click here to watch.

https://www.instagram.com/p/DPl_sawDe9c/


What stood out to you?
Share in the chat! 



Storytelling for Advocacy: 
Assess Your Readiness to Tell Your Story 

Before sharing your story, consider asking yourself: 
Do I feel ready to speak about my loss publicly? 
If my video receives negative or judgmental comments about
me or my loved one, how may I handle it emotionally? 

Keep in Mind: 
Content can exist forever on the internet/in digital spaces 



Storytelling for Advocacy: 
Build the Foundation for Your Message 

Know your goal
Identify your target audience
and speak to them
Lead with your shared values



Strong opening where you identify your
connection to the issue 

“My loved one died of overdose.” 

Storytelling for Advocacy: 
Elements of Your Message 



Illustrate what needs to change through the
telling of your/your loved one’s story

Connect on an emotional level
Don’t need to use data and stats 

Storytelling for Advocacy: 
Elements of Your Message 



Examples: 
Making Your Point Through the Story

“My son tried to get treatment but the nearest
methadone clinic was three hours away.” 

“After my sister relapsed, we looked for
treatment but we struck out at every turn.” 

“My son was kicked out of treatment. He
wanted help but was denied the care and
support that could have saved his life. He died
two days later.” 

“My loved one had access to healthcare until
he was incarcerated. When he was in prison, he
was abused. When he got out, his mental
health was worse and he couldn’t find a job
because of his record.”

“I knew that locking up the person who sold
drugs to my son would not bring him back and
would only create more suffering.” 

Barriers to Treatment: Harms of Criminalization 



Clear call to action
What you’re trying to get people to do 
Strong ending to your message 

Storytelling for Advocacy: 
Elements of Your Message 



“This is why we need to tell our
lawmakers to prioritize health, not
punishment in our drug policies so
that no other family has to
experience a loss like mine. Add
your name to our letter to
lawmakers.” 

Examples: 
Call to Action “Join me in telling our local

lawmakers to support more humane
drug policies and to oppose drug-
induced homicide laws so that more
lives can be saved.” 

“I advocate for more effective drug
policies so that no family has to lose
a loved one to overdose. Tell your
lawmakers to prioritize health over
punishment.”

For Broken No More’s
upcoming campaign:



Example
Click here to watch.

https://www.instagram.com/reel/DCpchwtMjOT/


1.Reveal your personal connection to the issue 
2.Use your/your loved one’s story to illustrate

the points you are trying to make and the
issues you are advocating for, leading with
shared values 

3.Call to action 

Storytelling for Advocacy: 
Main Points (Recap)



Use solutions-focused language
Health and harm reduction approaches as immediate
solutions; be clear and pragmatic

Highlight resilience and strengths 
Define and explain the solutions you name (such as “harm
reduction” or “medications for opioid use disorder”) to avoid
confusion, misunderstanding, or igniting biases  

Storytelling for Advocacy: 
Other Things to Keep in Mind 



Harm Reduction 
"Syringe service programs reduce the
spread of infectious diseases like HIV
and can connect people to treatment."

“Overdose prevention centers move
drug use off sidewalks and into spaces
where people can get help.” 

“Naloxone reverses opioid overdoses
and saves lives.” 

Storytelling for Advocacy: 
Other Things to Keep in Mind 

Examples of how to explain solutions:
Medication for Opioid Use Disorder & Other Treatments

“Methadone and buprenorphine are medications for
opioid use disorder that eliminate cravings and
withdrawal symptoms, and help to save lives by
drastically reducing overdose risk."

“Contingency management helps people with
stimulant use disorders, including cocaine and meth
addiction, by rewarding positive behavior changes. It
is the most effective treatment for these disorders.”



What

Broken No More’s 
Campaign (Recap)

Target Audience

Tagline/Slogan

Call to Action

When

Advocacy campaign to push
back on punitive drug laws,
particularly drug-induced
homicide laws 

Parents, family members, friends
who have lost someone to overdose

Families support health, not
punishment. 

Launching the week of Nov. 17 

Sign our letter to lawmakers
(state and federal)  



Campaign Messaging
Examples 

“Overdose is completely preventable, but punitive policies
like drug-induced homicide laws discourage people from
contacting emergency services during an overdose because
they fear arrest and prosecution. 

To save more lives, we need to tell our lawmakers to prioritize
health-based policies over punishment so that those who
need help can access it without fear.” 



Setup
Face a window or the sun 
Tidy background 
No background noise 
Sit down at a table on a stationary chair 
Rest your elbow on the table and hold
your phone steady, or use a stand
Medium close-up (chest up) 

Recording Quality Videos 
From Your Phone

Delivery
Speak slowly 
Speak naturally, as if you’re talking
to a friend
Don’t read from a script 
Keep it no longer than 1 to 2 min.  
Look at yourself (on your device)
while speaking 



Breakout Rooms

Come up with two points you can cover in
your video and practice sharing them

verbally in your breakout group as you
would if you were recording. 



Q&A



Thank you!



Sources 
Drug Policy Alliance
Storytelling for Advocacy: Positive Women's Network 

5 Tips for Engaging Face-to-Cam Videos: @inspiredmediaco 
How to Frame Yourself When Filming: Natasha Lane Design Co.
The Magic of Face-to-Camera Videos: Marketing Simplified 

https://drugpolicy.org/wp-content/uploads/2025/02/DPA-HRMessagingUPDATEDv3_InDesign.pdf
https://www.youtube.com/watch?v=F8MqlBzYZPs
https://www.instagram.com/reel/DNTcsS7hxIH/
https://natashalanedesignco.com/how-to-frame-yourself-when-filming/
https://marketingsimplified.com/the-magic-of-face-to-camera-video/

